
be ca u se of the diff ere n ces in income l eve l s an d consumption 

patterns between the Smithfield trade areas and the State 

average . Th ese a dju stmen t s are pa rtl y judgmental, base d on 

obse rvation of Smi thfi el d stores a nd th ei r trad e area, e x

p er ien ce of comparabl e areas e l sew h e r e, a nd p u b l ishe d st ud ies 

of rural an d small city cons umption patt e rns . Th e r es ul t ing 

estimates, an d th e steps which follow, are s hown in th e four 

tables which form the appen di x to thi s cha pter . The 1958 

tabl e in thi s se ri es co nstitutes a ma th em ati ca l model which 

ca n be checke d against th e known results provided b y th e 

Census of Business . Thus it is esse nti a ll y a c h ec k on the 

Judgments an d assum ption s of the ana l ys t, including d e lin

eation of the trade area and a ll o f the subsequen t s t eps . 

Having shown that this model of co nsumer b ehavio r d oes co r

r es pond to reality, insofar as the r ea lit y ca n be 

may procee d to ap pl y simi lar judgments t o est i mate 

known, we 

th e u n-

known pr esent, 1964, an d the future, 1970 an d 1980, sales . 

The s t e p s shown in the ap p en di x t ables are as follows: th e 

population in a trad e area times per capi t a expen ditur es in 

a g i ven type of s t ore equals the gross sales p o t en tial f or 

all of the stores of this type which serve the trade area . 

No single shop pin g area can expec t t o capture al l of this 

sales potential, however . Some of these expendi tur es by 

trade area residents will be made outside of the Smithfiel d 

tr a d e a r eas in Raleigh, Gol d sbo ro, Wil son, Dunn. Clayton , 

an d other places whose tr a d e areas overlap those of Smith

field, and in more di s tant places li ke Ri chmon d. Charlot t e , 

an d resort towns. Th e " Trade Area Share", shown in t he 

appendix tables, is the percentage of trade area r esi d e nts ' 

expe nditur es which are made within th e Smithfiel d Tr a d e Ar ea . 

The "Smithfield Downtown Sha r e " is the diff erence between the 

"Tr a d e Area Share " and the expen ditur es in the other towns 

within the trade area and in Smithfield stores outs id e o f 

dO\lrltC·.:rl. The " Smithfield DO\vntown Sales " are the trade area 
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